Once you have signed a contract with Mercer University Press, you must complete our Author Information Form (AIF).  Complete this form as thoroughly as possible and email it to mupressorders@mercer.edu. Call us if you have questions 478-301-2880.

Complete this form electronically—do not hand-write answers on a hard copy.
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Mercer University Press Author Information Form

We at Mercer University Press are looking forward to working with you in the sale and promotion of your book. While we are experienced in the marketing of a wide range of books, you know your own book better than anyone else and have special knowledge about your field that we may not know. Thus, the selective information you provide on this questionnaire is essential to the creation of an effective marketing plan. 

We will make good use of your suggestions to the extent that staff time and budgetary resources allow. The AIF is a tool for both marketing and author. Your participation in the marketing process is absolutely necessary to the sale of the book. 

Help us ensure that your book receives the attention it deserves by answering the following questions as completely and thoroughly as possible. Incomplete information will delay the marketing process of your book. 

Date:

Full title of book:

Name(s) of author(s) or editor(s) as they should appear on the title page:

I. Personal Information

A. Your full name:

B. Home Address:
C.  Office Address:
D. Phone and Email Information
Cell Phone#:
Home Phone#:

Office Phone#:

Fax#:

Email Addresses:

E. Copyright Registrations

Date and place of birth:

Citizenship:

F.  Author Photo

Please email a recent high resolution .jpg version (at least 300 dpi in color or b&w) photo of yourself for our files. This photo may appear on the jacket/cover and should be a photo that best represents you and your book subject to your key audience. 
IMPORTANT NOTE: If the photo is copyrighted, please enclose a letter from the photographer stating that permission is granted for us to reproduce the photo. Without this permission, we cannot use the photo. If a credit line is required, provide the name of the person to credit for the photo whether it is sent by email or regular mail.

II. Professional Information (or you may provide a professional CV instead)

A. Present title, department, and rank (if applicable)

B. Education (include institutions and dates of degrees):

C. Career summary (include titles and inclusive dates, beginning with current position):

D. Honors (prizes, honorary societies, competitive fellowships, etc.)

E. Professional organizations of which you are a member (note if you are or have been an officer or board member):

F. Titles of publications (indicate whether you were the author, editor, or contributor):

G. Foreign editions of your book(s)  (if applicable):

H. Biography
Brief biographical sketch (no more than 50 words). This will be the text used on the book jacket or paperback cover. Please include professional credentials and other information that might be relevant to the promotion of this book:

III: Book Information

A.  Precis of your work

Please provide a précis of your work (the central ideas and the major points that support; what is important, new, or controversial about it; include a statement of the distinctive contribution your work will make to the field). 

Please limit this statement to 50 words or less—for short book description purposes.

B. Book Description (MAXIMUM 250 words)
Please provide a statement of the central ideas and major points of your book. This description text will be used on the book jacket and in promotional materials for potential readers (literate non-specialists). Consider what is most important about your book, what special contributions it makes to your field, and what features (theoretical approach, data, photographs, maps, rosters, etc.) to engage your reader/audience. 

C. List features and particular points to be emphasized in promoting your book:

D. Audience and market for which this book is intended:

E. Describe any special research or experience that contributed to this book:

F. Competing books on this subject with dates of publication and prices:

G. How does your book differ from these?

H. Cover Concept — Do you have illustrations or photos (other than those to be used in the interior of the book) that might be adapted for use on the jacket or cover of the book? 
You will be contacted by director, Marc Jolley asking you to share concept ideas early on in the process with editorial and marketing. 
Mercer does not pay for art or permissions, so please be aware of this. If there is an image you want to use but there is a fee, you as author are responsible for that fee and for securing permission. But, before you do this, you must get approval from director, Marc Jolley first to make sure that MUP can and will use the image in cover design. 

Most publishers do not allow their authors any say in cover art used for their books. While we may not use your suggestions, we do like to hear/consider them.
MUP has final say on all cover and full jacket design.
IV. Advertising, Publicity, and Awards

A. Advance Readers and Blurbers 
AUTHORS SHOULD SEEK THEIR OWN BLURBS.
List the names of no more than three (3) prominent colleagues in your field who have supplied you with advance words of praise (blurbs) for promotional use on the jacket or in marketing materials. 
You must provide complete contact information (current addresses—including phone number and email) and a full citation for the individual providing the blurb.
Blurbers will receive one (1) complimentary copy of the book upon release.

MUP will make the final determination as to how blurbs will be used on jacket design and in all book promotion.
MUP does not provide mill-printed Advance Reader Copies (ARCs) due to budget restrictions.

B. Individual Reviewers and Subject Scholars
List the names with current addresses (including phone numbers and email) of no more than three (3) people whose good opinion of the book might broaden its audience. 
Only valid freelance reviewers, colleagues, or scholars in their field/genre who could generate book reviews or have access to potential sales outlets should be listed here. A review copy will be sent when the book is released.

C.  Newsletters, Email lists, or Online Media 

Are you familiar with any newsletters, e-mail lists, or online media where we might announce the publication of your book? 

D. Advertisements
If applicable, suggest no more than two (2) appropriate and cost-effective journals or magazines where we may choose to advertise your book. MUP makes the final determination on all advertising. Ad placement is not guaranteed.
E. Journals, Newspapers, or Other Publications
Please list only the journals, newspapers, or general publications that actually publish book reviews. You must provide current book reviewer or editor and full contact information for these publications, as they may change often. MUP makes the final determination on where review copies are sent.
F.  Foreign Journals 

Only if applicable, please name no more than two (2) journals in the United Kingdom and/or Europe appropriate for sending review copies of your book. Be very selective in your choices. Include current reviewer or editor and complete and correct foreign address with email address.  MUP makes the final determination on where and if review copies are sent to foreign reviewers.
G. Is there any other information you have that will help us sell your book in the United Kingdom or Europe?

H. Hometown, local, alumni, or fraternal newspapers and magazines that should receive a notice of the publication of your book. Include current reviewer or editor and complete contact information.  

I.  Public Affairs or Media Relations

The address, phone number, and the name of a person we can contact in the public affairs department of your institution to help us promote your book:
J.  Radio, Television, or Print Media

If radio, television, or print media expressed interest, would you be willing to appear in person or be interviewed by phone on the subject of your book? May we release your phone number to the media? If so, which one?

K.  Foreign Publishers – Translations

Are there any foreign publishers who would be interested in a co-publication arrangement or translated foreign edition of your book? If so, contact Marc Jolley.
L.  Book Clubs

Do you have any suggestions for a specialized book club that may be interested in this title? Include current and complete contact information.  

M.  Social Media/Websites
Do you maintain a personal website, social media pages, or blogs? Please list their domain or IP addresses.
N. Book Awards or Prizes

What book awards or prizes might your book might be eligible? Please provide names and addresses of the persons to contact or website links about submission guidelines. Please suggest only those awards most appropriate to your book. MUP makes the final determination on any award submissions. 
V. Classroom Adoption, Non-Retail Sales, Direct Mail, and Exhibits 

A. Classroom Adoption

What are the names of typical courses for which this book may be adopted as text or collateral reading. If there is a strong likelihood of class adoption, please list the names and full addresses of representative professors/teachers who might adopt.

B. Special Groups. Include, if possible, the names of societies and professional organizations that might be interested in your book. Indicate with * which lists you can supply yourself. Important note: Members of a professional organization often have access to membership lists that a publisher would not be allowed.
C. Potential for non-bookstore sales (bulk sale to an organization or educational institution):

D. List the book festivals or any major event venue where you would like to appear or have connections? 
E. List professional conventions/meetings will you be speaking/attending where your book might be exhibited or a sales flyer could be provided for you. Follow-up with marketing will be necessary on this.
F. Local or University Booksellers

List any local or university booksellers to whom you are known. Please include your campus and local store with current addresses, email address, and contact names.

